
Each year, the Association of Free Community Papers 
hosts an advertising, editorial and marketing awards 
contest to recognize our industry’s best use of creative 
and technical skill.

The Association for Free Community Newspapers 
(AFCP), a national organization of free paper publishers, 
bestowed Metro Group Inc. 1ST PLACE - Advertising 
Promotion with Separate or Partial Distribution at it’s annual awards 
competition held in New Orleans April 13*.

The organization represents 3,000 free newspapers reaching 45 million homes 
each week, and the awards provide a way for the members to recognize excellence in 
its ranks.

8 judges from all divisions of our profession - marketing, graphic arts, editorial - had the 
challenging task of choosing the winners based on their guidelines & criteria for each division.

4,831 Entries • 61 Separate Categories

 “This is a great looking product with lots of color & quality ad design.”
	 Judges comment

*The conference & award ceremony was held in New Orleans, LA on Friday, April 13, 2007
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by Michael Um Hons.B.Sc.,
N.D., NaturoMedic.com

Fall is the time for indulging.
With the sweets of Halloween
and the mad dash for
Thanksgiving our poor bodies
take a nutritional beating.  The
impact of this ongoing nutri-
tional beating is an increasing
number of diabetics.  There is
approximately 21 million -
that’s 7% of the American pop-
ulation - that suffers from dia-
betes!  The economical impact
in 2002 was an astounding 132
BILLION dollars and was the
6th leading cause of death!
With an ever-increasing waist-
line of our youths, unfortunate-
ly younger diabetics are being
diagnosed.  It is becoming an
epidemic.

The definition of diabetes from

the American Diabetes Association is
as follows: “a group of diseases
marked by high levels of glucose
(sugar) resulting from defects in
insulin production, insulin action or
both.”  Diabetes occurs when the
pancreas does not secrete enough
insulin or if the cells of the body
become resistant to insulin, thus the
glucose (sugar) cannot get into the
cells.  There are two types of dia-
betes, type I diabetes occurs when
the production of insulin from the
pancreas is lost.  Type II diabetes,
approximately 90% of diabetics, aris-
es due to the loss of sensitivity of the
cells to insulin.

When we consume our foods it must
be broken down to fuel the body.  In
essence, it is broken down by our
gastric juices into protein and sugar.  

See Diabetes, Continued on page 4
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Maintain healthy blood sugar this holiday season

Keeping a close eye on food choices this holiday season
can help maintain stable blood sugar levels.

Three Convenient Locations to Serve You . . .
DENT Tower

3980 Sheridan Drive
(near Harlem Rd.) 

Amherst 14226

Sterling Medical Center
200 Sterling Drive

Orchard Park 14127

Gates Circle Office
3 Gates Circle
Buffalo 14209

PET SCAN only

www.dentinstitute.com 716-250-2000

Providing Quality Innovative Neurological Care for Over 40 Years In Multiple Areas of Specialization

Headache Clinic
At Dent Neurologic Institute Headache Center, our purpose is to offer Western New York a tertiary multi-disciplinary headache center for the treatment of episodic and

chronic headaches. 
Care is offered in a 3-tier manner, the first tier being the office consult. The second tier is treatment in a sub acute fashion within the infusion lab. The third tier is the

treatment of headaches within the urgent care center located in Dent Tower. 
In addition, an education center has been developed for patients and their families to learn more about headaches and migraines. The Dent Headache Center is focused

on not only treatment, but also clinical research utilizing new drugs in the treatment of migraines and other forms of headaches. Dent’s multi-disciplinary group includes
board-certified neurologists who are headache specialists, nurse practitioners, physician assistants, neuropharmacologists, nurse specialists, psychiatrists, psychologists and
physical therapists.
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Laughter is the best medicine
by Debra Durkee

On the third Wednesday of every 
month, there is a very special 
group that meets at the Mount 
Calvary Cemetery’s Pine Lawn 
Chapel.

That group is the Laughter Club, 
and while it might seem a little 
out of the ordinary to see – and 
hear – laughter from a cemetery’s 
chapel, there are few better plac-
es for it. 

The group is run by Nancy Weil, 
a certified grief management 
specialist, funeral celebrant, and 
laugh specialist. Nearly every-
one’s lives have been touched 
both by grief and by laughter, 
and Weil knows quite a bit about 
both. 

“Some people will say that there 

is no place for laughter in grief, 
and that’s okay,” she says. “But 
the laughter’s not taking you 
away from the journey of heal-
ing, it’s bringing relief.”

Weil’s group is completely 
unique: worldwide, it’s the only 
laughter club that meets in a 
cemetery.

But she also stresses that the 
club isn’t just for those who have 
lost a loved one. It’s for anyone 
caught in the grip of grief, wheth-
er it be from the loss of a job, the 
loss of a home, or any other per-
sonal tragedy. 

The club is also for people who 
just want to laugh more, who 
know the benefits that laughter 
every day brings, and want to 
make sure they have a plan for 

including it in their daily lives.

Everyone’s heard the adage that 
laughter is the best medicine, and 
recent studies have proven that 
there’s something to the theory.

Even at an atomic level, there has 
been research done on the vibra-
tions contained in the human 
body, as well as the vibrations of 
laughter and the impact that it 
has on the body and on the mind. 

Studies have also shown that 
just the anticipation of laughter, 
whether it be joining the laughter 
club, looking forward to a favor-
ite television comedy, or thinking 
ahead to an evening of fun with 
friends, helps to alleviate stress 
all day long.
See Laughter, continued on pg. 2

Get a
life.

If hip or knee pain has stopped 
you from enjoying life,
you may need joint replacement.
The Orthopaedic Department at Millard Fillmore Suburban Hospital 
specializes in joint replacement surgery and provides comprehensive 
support including pre-op education classes, pre-admission planning, 
post-surgery nurse practitioners, one-on-one physical therapy, and a 
medical team with decades of orthopaedic experience.

Call today! 568-6695.

1540  Map le  Road  /  Wi l l i amsv i l l e ,  NY  14221  /  www.ka le idahea l th .o rg

We at Brylin Hospitals believe WNY Health Magazine is an excellent medium for 
us to utilize when trying to reach a target audience. You have helped us achieve 
greater visibility and brand awareness through our collaborative efforts in print, 
and most recently, with the WNY Health Expo.

Mark Nowak, Director of Marketing
Brylin Hospitals

As I page through the publication, 
I’m impressed with the quality of 
the articles. They’re well written 
and very informative.
I remember back to when this 
publication was launched and you 
shared with me the goal of making 
each issue a compelling collection 
of articles on various aspects of 
health and health care. To be hon-
est, my initial thought was that it 
would end up being just another ‘ad 
sheet’. I was wrong. You’ve accom-
plished your goal.”

Peter Kates,
VP of Communications
Univera Healthcare

As a public relations consultant in Western New York, I am always looking for 
additional media outlets in which to promote my clients. WNY Health Magazine 
has proven to be a very valuable resource for two of my clients, both not-for-
profit organizations in the medical field.

Nancy Cardillo, Owner 
More Than Words

It’s an effective grass-roots way to get the word out about 
our services. It’s a popular, easy-to-read publication and had 
resulted in many calls to our hotline.”

Bill Daniels, 
Coordinator of Insurance Outreach & Education
Erie County Dept. of Senior Services

WNY Health is a valuable publication to the WNY community. 
Roberts Wesleyan College has been advertising in WNY Health 
for some time and I have found it to be a good choice for our 
marketing dollars. Personally, I like reading through the publica-
tion front to back.

Stephanie Sheets, 
Coordinator of Recruitment and Marketing for the 
RN to BS Program 
Roberts Wesleyan College
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